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16CK Wynwood IS an exniiarating o-weex 1V Snow that
10S MUSIC artiSts rrom arouna the woria to the Torefror
JUTTING thelr SKIS To the testiora grand prize. in this
captivating competition, 52 artisSts go nead-to-nead ina \_
Versus rormat, Snowcasing tnetr musical talents 1or everyone
0 Witness. Inaustry experts will Serve as juages, evaluating
16 participants’ perrormances. brace Vourseives 1or ar
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BE EVALUATED IN FIVE GATEGORI
WITH THE RIGHEST SCORES WILL
WHO WILL BE THE CHOSEN 32 FOR SEASON 2

AGT QUICKLY AS IT'S CRUGIALTC
BRACE YOURSELF FOR AN EXCITING SHOWDOWN FEATURING 32 ARTISTS
ACH ARTIST MUST UNDERGO A THOROUGH AUDITION TO DETERMINE IF
THEY POSSESS THE QUALITIES NEGESSARY FOR THE HIT TV SHOW, MIG

DSHECK WYNWOOD. YOUR ABILITI
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AEGISTER FOR THE UPCOMING EVENT

ES WILL BE PUT TO THE TEST. AND YOU'LL

ADVANGE, S0 THE QUESTION REMAINS:
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< SCKMEDIATV IS DESIGNED SPECIFICALLY FOR SOCIA
CONTENT GREATORS, PUBLIC FIGURES, INDEPENDENT FILM
MAKERS, PRODUGERS, PODGASTERS, MUSIC ARTISTS
FITNESS, BEAUTY, GULINARY, MARKETING, ADVERTISING 7 !
SPORTS LEAGUES, TRAVEL BASED BUSINESS TRt RN
'~ FILMOGRAPHERS, PHOTOGRAPHERS & Al

" CREATORS PRODUCING "ESCKLUSIVI
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1. Sprout Social
2. HubSpot
““““““““““ | 3. IZEA
SEASON N
41.19/ SOCIALMEDIA &  “egzaume RADIO MARKETING
. 0 273K 185 K .+ 5. Google Analytics
e MALE IMPRESSIONS S 6 Followerwonk S AR UE LY
/1 0 93K FOLLOW TOGETHER 7 Rival IQ REACH VARIOUS
58-9 /0 FOLLOWER IN NETWORK 3. 7M % 8. Iconosquare AUDIENCES AND
FEMALE 3 0 K 0OST POST ? 9 Tailwind DEMOGRAPHICS BY
0 = 10. Audiense PLAYING
65 / 0 ATTEMPTED TO BUY A quintly ADVERTISEMENTS ON
s - kT MULTIPLE STATIONS.
AGE 18-34 9K ¢ § 12 SparkToro <
ACCESS CONTENT é \\ N



https://sproutsocial.com/insights/social-media-analytics-tools/?amp#sproutsocial
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#hubspot
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#izea
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#buzzsumo
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#googleanalytics
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#followerwonk
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#rivaliq
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#iconosquare
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#tailwind
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#audiense
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#quintly
https://sproutsocial.com/insights/social-media-analytics-tools/?amp#sparktoro

ATTHEEVENT |

SHOWCASE YOUR BUSINESS PROMINENTLY THROUGHOUT THE ENTIHE MIG
CHECK WYNWOOD EVENT BY FEATURING IT ON A 4X8 RETRAGTABLE
DISPLAY FOR ALL FOUR DAYS. ADDITIONALLY, SEIZE THE OPPORTUNITY 10
ADDRESS THE AUDIENGE BY SPEAKING AT THE EVENT. YOUR DISPLAY WILL
CAPTURE THE ATTENTION OF OUR ENGAGED AUDIENGE, ENSURING YOUR
BUSINESS STANDS OUT AND REGEIVES MAXIMUM EXPOSURE.
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Tier 1: Bronze Spgnsorsmp - Social Media Tier 2: Silver Sponsorship - Multi-Ghannel Exposure

EXposure

- [nvestment: $3,000

- Investment: $1000 - NI benefits from the Bronze tier.

- Featured logo and company description on the Mic Gheck

- Gompany logo and brief description featured Wynwood website with a link to the Sponsor's website.

on Mic Gheck Wynwood's official social media

platforms [Fﬂ(}ﬂ[][][)k, |n3’[ag|’am, Twitter). - Inclusion in event banners during Mic Check Wynwood

live events.

- One dedicated post per month nighlighting the
Bronze sponsors.

- Radio mentions during the show, recognizing Silver
Sponsors.

- One commercial slot within the TV show during the

~+ Shout-outs and mentions In relevant posts and sa301

. stories.

5
-

WAV AN

=

- LT i
iy . - N i
o L n
T !
A P ]
¥ Pl Mo i
R e =
i gy
- e
a ;

/2

"n

Sy

#
-t

i]

L

af
i
4

"

’

L

F

A

o
.

I

e
—
— e

L
), S
r————— T -

e

- —

o
Bl tees

W s

b e

Tier 3: Gold Sponsorship - Seasonal 0fficial Sponsor

- Investment: $10,000- H\“\\:‘E
- All benefits from the Bronze and Silver tiers. | ',5'5?%

- Exclusive official sponsor designation for Mic Gheck Wynwood
§eason 2.

- Priority placement of the company logo on all promotional
materials, including flyers, posters, and digital assets.

- Multiple commercial slots within the TV show during the season.

- Sponsorship acknowledgment in the opening and closing credits
of each episode.

- Opportunity to have a representative from the company
Interviewed or featured on an episode.
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MIG GHEGK
WYNWOOD

SEASON 2




